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Cockney Cultures Manifesto - why we need Cockney Cultures 
 

 
Summary:  
 
The Cockney identity is under threat from bias, prejudice and ignorance. 
 
Cockney Cultures is a response to this challenge, working to encourage greater self-belief, confidence, and pride in 
who Cockneys are, what they stand for, and how they can best work together to face their common future. 
 
Tackling this is important, because a strong, positive sense of identity provides greater self-belief, confidence, resili-
ence and purpose as the foundation for greater well-being. London’s indigenous working-class communities, and 
others who identify as ‘Cockney’, all face a lesser future unless something is done. The threat affects all creeds and 
races, as well as the global Cockney diaspora and their future generations. 
 
Our ambition is to protect and grow the positive benefits and value of a vibrant Cockney self-identity. The project 
creates a new narrative for London’s indigenous culture, a Cockney story of a proud past, spanning centuries, with a 
positive future. It builds upon an identity based on positive values of inclusivity, resilience, defiance, resourcefulness, 
supported by an irreverent and stoic wit, that provide a greater sense of togetherness, mutual support, and commu-
nal strength. 
 
It is timely given the increased sense of isolation and dislocation exacerbated by the pandemic but also by decades 
or erosion of communities and common histories, and from future threats from external developers. 
 
The issue has wider significance being part of a larger narrative of a decline in regional identities across Britain (see 
Appendix 1). 
 
This discussion paper serves as a launch pad inspiring conversations and actions about being Cockney, with practical 
activities and events to create a better future for Cockneys, from its traditional inner London heartland, its now 
wider hinterland, through to the global Cockney diaspora. 
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1. What is Cockney Cultures’? 
 

‘Who am I?  ’is one of the most profound questions you can ask. 
 
For those who identify with working class Londoners their very sense of shared identity has been profoundly eroded 
through social, economic, and technological change, as well as through centuries-old social bias and prejudice 
 
Cockney Cultures is a pioneering living heritage and cultural identity project working to turn the tide on a narrative 
that defines Cockney as ‘dying¹’, and at worst, not even existing².  It creates instead a platform for celebrating and 
promoting a positive sense of ‘who we are’, that helps break barriers, build social capital, increase interaction, and 
share commonality amongst people of many and various backgrounds. 
 
‘Cockney Cultures ’is a new initiative created through a partnership between social enterprise Grow Social Capital, 
the Bengali East End Heritage Society and others. It offers wide-ranging engagement through creating a platform of 
activities and events prompting new dialogue, conversations, and celebrations to the many different dimensions of 
‘Cockneydom’. It is non-party political and based on inclusive values (see Appendix 2). 
 
The project is both local, working with geographical communities labelled as ‘Cockney’, and global, engaging with the 
worldwide Cockney diaspora. It is inclusive and welcomes those with an interest in its story inspired by the power 
and strength of emergent work-class cultures that yield greater community capacity. 
 
Longer-term, the project aims to complement its breadth by providing deep granularity, through an innovative cul-
tural curation and training programme. This seeks to foster a legacy of a growing community of cultural changemak-
ers armed with greater capability, confidence and connectivity, armed with a positive story and narrative and en-
couraging renewed interest in being Cockney. Alongside this are initiatives to provide new totems for celebrating 
‘Cockney’.  
 
The vision is to create an exemplar that can be expanded or used in other locations, for other regional identities, and 
contexts to tackle divisive tribalism. Cockney Cultures will create a legacy of a pioneering, shareable and scalable 
change model that promotes ‘inclusive tribalism’. We intend to demonstrate it is possible to celebrate a shared iden-
tity around broader communities and identities based on positive values, highlighting how shared identities and 
community brings people together rather than divides. 
 

 
Cockney Cultures logo 
Design by S. Osmani 2022 
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2. How does it work 
 

This campaigning and research-based living heritage and cultural identity project seeks to inspire and nurture a new 
narrative, that inspires greater confidence, self-belief, and future direction for Cockney culture within its heartlands 
of the East End of London, Essex and beyond.  
 
The project will transform the story of ‘Cockney from one that is ‘dying’, or not even existing, to one of an inclusive, 
confident and forward-looking working-class culture. The emergent culture will instill within its communities a 
stronger sense of coherence, resilience and communal pride, and togetherness. In doing so, it will create a tool for 
addressing growing divisive tribalism and instead foster social cohesion. 
 
The project works on seven levels: 
 

a) Co-creating a ‘Cockney Charter’ to provide the foundations for anyone with an interest in respecting, pro-
tecting and promoting Cockney culture, heritage, physical environment and communities as well as an an-
nual ‘Cockney by Numbers’ report using online data to document the life and vibrancy of Cockney. 
 

b) Creating a programme of events consisting of ‘Cockney Conversations Month’ starting on ‘Speak Cockney 
Day’ on March 3rd (the ‘fird of the ‘fird) through to April 4th and a separate ‘Cockneys Together’ programme 
on October 4th (the anniversary of the ‘Battle of Cable Street’) to celebrate and promote a Cockney identity 
and culture with a narrative of a proud past and a positive, inclusive future.  
 

c) Delivering partnership projects with those who share a commitment to celebrating Cockney heritage, iden-
tity and the well-being of Cockney communities. 
 

d) A living culture and heritage development programme, empowering local people to obtain skills, knowledge 
sharing and archival retention to create new cultural assets that celebrate a confident, vibrant, diverse and 
forward-looking Cockney culture.  

 
e) Highlighting the negative impact major cultural institutions on the well-being of Cockney, by creating a cul-

tural measurement tool to measure ‘Cockneycide’, a new term which focuses on a conscious and/or uncon-
scious bias that harms or undermines Cockney culture. 

 
f) Develop the idea of the ‘Pearly Burka’ - a symbol of Cockney’s evolving character spanning different cultural 

groups and generations. The longer-term goal is to recreate a giant puppet-like ‘Amal’ (the symbol of Syrian 
refugees,) as a sculpture for the 4th Plinth at Trafalgar Square, and inspiration for other initiatives, such as 
fashion design projects. 
 

g) Establishing a culture change model that enables this original project to be repeated, expanded or scaled up 
and applied to different locations and contexts to address increasing divisive tribalism and prejudice against 
regional accents and identities. 
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3. Why is it needed? 
 
Cockney Cultures is needed because Covid 19 has impacted on the diverse communities of the East End, and other 
working-class communities within the Capital, through accentuating the longer-term underlying trends of increasing 
atomization, division and segregation of working-class communities.  
 
This results in declining inter-person interaction and the dynamics arising from digital exclusion, as well as the polar-
izing effects of social media for the digitally included. 
 
Cockney Cultures is urgently needed because of bias and prejudice from leading cultural bodies that ignore their di-
rect responsibility for promoting the well-being of London’s indigenous culture. (The Culture for all Londoners: Mayor 
of London Cultural Strategy‘ report December 2018, for example, in its 180 pages and 35,000 words does not mention the 
word ‘Cockney‘  once.) 
 
These behaviours contrast with online data which evidences a steady growth in the use of Cockney in content and 
online searches. Instead of ‘dying’ or not even being recognized as existing, Cockney is revealing a remarkable vi-
brancy and rude health, albeit one evidently ignored by sections of the London cultural establishment. (Do check out 
the ‘Cockney by Numbers’ report produced by Cockney Cultures.) 
 
Cockney Cultures has coined a term ’Cockneycide ’in response to this reality. This describes the conscious or uncon-
scious act of undermining or destroying Cockney culture, identity or community. The project has also created a cul-
tural measurement tool for measuring different levels of Cockneycide. 
 
People are social animals with an innate desire to be part of a larger social group. The collapse of old economic and 
social structures, coupled with new technology has led to a greater atomisation of society, driving people towards 
toxic new ways of satisfying a natural desire to belong, such as street gangs, white supremacist subcultures, or Isis to 
name a few.  
 
This instinct, the desire to belong, can be better satisfied, Cockney Cultures believes, by celebrating broader commu-
nities that share a common heritage and experience with identities based on positive values. We celebrate a shared 
sense of identity that defies itself by resilience, defiance against adversity, resourcefulness, and irreverent and stoic 
wit, which provides its community with positive support for greater togetherness, confidence, and sense of purpose. 
 
There is a critical need to conserve, campaign for, and celebrate the on-going, living, identity, culture and heritage of 
what is known as ‘Cockney ’- London’s centuries-old, emergent working-class culture. A culture created by the need 
to support one another in an environment of social inequality and adversity, within a context of a constant influx of 
new and different cultures, while living alongside affluence and social exclusion. 
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4. What is Cockney? 
 

Although its historical roots are defined by geography as ‘being born within six miles of Bow Bells’ (on London’s 
Cheapside), greater geographical mobility has created a diaspora of a global community. Nor is Cockney a recent 
phenomenon. Its cultural roots extend back many centuries. (Chaucer in the ‘Canterbury Tales’ describes the Prior-
ess ‘speaking the French of “Stratford atte Bowe” rather than that of Paris, which she did not know’.) 
 
Cockney has emerged through the centuries as an evolving form of self-identity, manifest both locally in London’s 
East End and other inner London working-class communities, and globally through the diaspora that self-identify as 
‘Cockney’. 
 
Cockney culture is understood and shared by traditional ‘white ’East End communities and generations of British 
ethnic minority groups such as the Huguenots, Irish, Jewish, Black, Bangladeshi, Eastern European incomers, and a 
wider Cockney diaspora. Their common experiences have developed a shared sense of identity of being ‘Cockney’, 
with a dynamic and evolving local vernacular, worldview and vehicle for cultural interaction and exchange.  
 
 
5. A history and a future 

 
‘Cockney Cultures ’challenges views that ‘Cockney is dying or even exists, or is a story set in the past, or its 
vernacular has been superseded by what sociolinguists call ‘Multi-Cultural London English’ (MLE).  
 
Cockney Cultures instead, recognises and celebrates how emergent working-class culture in London evolves, and 
how there is an on-going narrative that supports resilience, defiance, resourcefulness and irreverent and stoic wit 
that unites the people of the East End of London, and beyond, whatever their race, creed or ethnicity. 
 
There is a powerful narrative of working-class, non-establishment London culture with a proud history and a long 
tradition of coming together to overcome adversity that serves present-day Londoners well. It enriches their day-to-
day and provides sustainance against wholescale threats to their communities as outsiders fail to respect the 
indigenous communities. 
 
Historic examples such as the Victorian London Costermongers, who overcome efforts to ban them from the streets 
of London in the 1880s, through to the London Docks Strikes, or the local Councillors in the 1920s who went to 
prison in the cause of Poplarism, or the anti-fascists defending themselves in what has become known as the ‘Battle 
of Cable Street  ’in 1936.  
 
It has been immortalized as the East End and London spirit that withstood the worst of airship attacks in World War I 
and the Blitz in World War II. In more recent decades it has been manifested by the unilateral declaration of the 
Republic of the Isle of Dogs in 1970 and through to the community groups battling developers against the 
wholescale destruction and redevelopment of their communities. All serve to fuel and inspire a story of resilience, 
defiance, and resourcefulness and irreverence to authority. 
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6. Surviving the Cultural Blitz 
 
Cockney Cultures believes, with the arrival of mass media television in the latter half of the 20th century, there was 
an undeclared - and unrecognised to date - culture war. The new mass medium was initially dominated by a culture 
using what is known as Received Pronunciation’. What prevailed and succeeded however, was the emergence of 
what is called ‘Estuary English’, a clear progeny of Cockney. 
 
Cockney Cultures believes the concept of ‘Multi Ethnic London Englis’ (MLE) created by sociolinguists, which 
describes Cockney as ‘dying’, is misleading and inappropriate: 
 

 it implies that Cockney over the centuries is not multi-cultural 
 denies any infusion of prevailing Cockney culture on any subsequent emergent working-class London culture 
 It also fuels a narrative, held by racists and the far right, of a displacement of indigenous cultures by new 

waves of ‘foreign’ immigrants 
 defining a community’s culture from outside of it, denies it a right to label its own identify, rather than being 

defined from above, or by intellectual elites. All can emasculate a sense of identity and purpose for the 
community.)  

 
(¹ Ref: BBC report Google Ngram) 
(‘ ²Culture for all Londoners: Mayor of London Cultural Strategy report December 2018 in its 180 pages and 35,000 words does 
not include one reference to the word ‘Cockney’). 
 
 
Cockney needs to be recognised not for possessing a family of nostalgic tropes about London identity, but more for 
an attitude that is underpinned by values of resilience, defiance, resourcefulness and irreverent and stoic wit that 
fuels an aptitude to better cope with adversity, social snobbery, and discrimination. 
 
The description of Cockneys in ‘The Autobiography of a Super-tramp  ‘by W.H. Davies (1908) captures some of the 
qualities of this aptitude: 
 

“Cockneys make good beggars. They are held in high esteem by the fraternity in America. Their resource, originality and 
invention, and a never faltering tongue, enables them to often attain their ends where others fail, and they succeed 
where the natives starve.” 
 

At a time when London’s working-class communities face great adversity, atomization and anxiety about their future 
there is a critical need for a sense of positive self-pride, belief and confidence through being a proud Cockney. 
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7. Who will Cockney Cultures engage with? 
 
Cockney Cultures draws its inspiration and sense of purpose from three broad constituencies: 
 

A. Cockney’s cultural heritage - anyone with an interest in London’s emergent working -class culture, identity, 
vernacular, and spirit. 
 

B. Cockney’s physical heritage - anyone who cares about the heritage of the built environment that 
characteries the physical space that defines Cockneys.  
 

C. Community changemakers who are working to create tolerant, inclusive, heathy and vibrant communities in 
London’s East End and beyond 
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8. The outline plan of activities 

 
8.1 Online discussions and debates (each 45 minutes): 
 
1) On ‘Speak Cockney Day’ we ask ‘Is Cockney dying?’, Thursday 3rd March 2022 @ 12pm (GMT): with guest 
academic sociolinguists, cultural commentators and questions from the audience. BOOKING 
LINK: https://iscockneydying.eventbrite.com  At this event, the ‘Cockney by Numbers’ report will be launched. 
 
2) ‘The Story of Cockney in 50 Objects’, Thursday 10th March 2022 @ 12pm (GMT): a Cockney ‘Room 101’ where 
visitors can recommend their top 50 cultural objects. BOOKING LINK: https://50cockneyobjects.eventbrite.com 
 
3) ‘Is Essex Cockney?’, Thursday 17th March 2022 @ 12pm (GMT): sharing academic sociolinguistic studies on 
Cockney diaspora. BOOKING LINK: https://isessexcockney.eventbrite.com 
 
4) ‘Cockney-Bengali rhyming slang: how can Cockney revivalists learn from the Sylheti-Bengali Language 
Movement?’, Thursday 24th March 2022 @ 12pm (GMT): BOOKING LINK: https://cockneybengali.eventbrite.com 
 
5) ‘You ‘avin’ a larf? Is there such a thing as Cockney humour?’, Thursday 31st March 2022 @ 12pm (GMT). 
BOOKING LINK: https://cockneyhumour.eventbrite.com 
 
6) ‘Cockneycide - Is there prejudice against regional accents and identity?’, Monday 4th April 2022 @ 12pm (GMT): 
a panel of cultural commentators and open discussions. Can ‘inclusive tribalism’ tackle ‘divisive’ tribalism? BOOKING 
LINK: https://cockneycide.eventbrite.com 
  
The events listed above are FREE although places are limited. Book your place through the Eventbrite links or 
alternatively email cockneycultures@gmail.com  
 
*Events will be added to the programme throughout the month. In-person events will follow current UK 
Government guidelines on coronavirus. 
 
Follow and share online… @cockneycultures 
 
#cockneyconversationsmonth 
 
Further links:  
Full listing for Cockney Conversations Month 2022 on Eventbrite - http://cockneycultures.eventbrite.com 
Grow Social Capital - http://www.growsocialcapital.org.uk 
Bengali East End Heritage Society - http://www.bengalieastend.org 
 
A second series of events, ‘Cockneys together will be held on October 4th (the anniversary of the ‘Battle of Cable 
Street’). The thrust of these events will be to celebrate examples where Cockneys came together to oppose division 
or even destruction. 
 
The anniversary is regarded by Cockney Cultures not only as a significant date for social history but significant for 
how working-class Cockneys come together to oppose far right and racists invading their community. 
 
The ‘Cockneys Together ’activity will also provide a platform for Cockney Cultures to highlight the issues of Cockney 
stereotypes being used as a media trope to portray right-wing racists. 
 
 
8.2  ‘The Story of Cockney in 50 Objects ‘online exhibition 

A crowdsourced co-created online exhibition celebrating Cockney identity and inviting anyone who identifies as 
Cockney to identify and share their own ‘Story of Cockney in 5 objects’ to feed into the exhibition. 
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8.3 Walking tours and Tube journey events 
A series of walking tours to provide an experiential celebration of Cockney culture and identity. 
 
8.4 Partner activities 
A range of partnership activity that enable partner organisations to celebrate their Cockney identity and contribution 
to Cockney culture. 
 

 
 
 
 
An example of a campaign idea, encouraging Tube 
travellers to wear a ‘Cockney Chat’ badge to indicate they 
self-identify as ‘Cockney’ and are open to engaging with 
others in sharing their Cockney pride. 

 

 
 
 
 
 
 
 
 
8.5 ‘Cockneycide’ - cultural mapping tool 
 

 

 

 

 
 
 
There is clear evidence of major cultural institutions with a responsibility for cultivating London culture failing in 
their duty of care to communities who identify as ‘Cockney¹’. Cockney Cultures has coined the term ‘Cockneycide ’to 
describe the conscious or unconscious act of undermining or destroying Cockney culture, identity, or community. 
 
Cockney Cultures believes there may be four main driving forces behind this reality: 
 

1. Centuries-old cultural prejudice and bias against Cockney. Similar to Scouse and Glaswegian, Cockney is not 
only an accent defined by geography and regionality, but also by social class. Prejudice and bias against the 
sense of being ‘Cockney’ is driven externally, by those who may look down up, sneer at, and hold in lesser 
regard, people who identify as Cockney. As a result, those who might be identified as ‘Cockney’ seek to 
redefine their self-identity in a belief that it will broaden their opportunities for improving their social status 
and acceptance. 
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2. ‘Cockney’ being defined by social class as well as geography may be alien to some cultural industries 
professionals who possibly feel more comfortable talking about race, gender and sexual orientation rather 
than class. Their social capital networks and cultural activities may have limited personal contacts with 
working class Cockney communities. 
 

 
3. An illogical extension of stereotypes. Cockney is a convenient - and Cockney Cultures argues fundamentally 

wrong - cultural stereotype for individuals who hold far right-wing political views or are racists. Using this 
stereotype that racists are ‘white, working class with Cockney accents’ an illogical extension of this 
assumption is to frame therefore all white, working-class people with Cockney accents must hold far-right 
wing political views or are racist. (A cornerstone belief of Cockney Cultures is how Cockney identity 
transcends race, religion or creed.) 
 

4. The weak organisational capacity of Cockney communities and their cultural institutions to assert their 
Cockney identity. There is not for example, a trade body representing the interests of pie and mash shops. 
This may be a consequence of low confidence or self-awareness, which is at the heart of the Cockney 
Cultures mission. 

 
Cockney Cultures is keen to explore this issue and the validity of its concept of ‘Cockneycide ’- does it exist and if so, 
why? There is an urgent need to research the issue to either validate, refine, or refute its premise. 
 
Cockney Cultures has created a cultural mapping tool to identify five different levels of ‘Cockneycide’.  
 
This can be used to identify unconscious and conscious prejudice or bias against Cockney. The five levels are: 
 

Level 1 Unconsciously fail to talk about or reference the term ‘Cockney’ in any content or 
discussion about London’s culture, identity, or community 

Level 2 Consciously fail to talk about or reference the term ‘Cockney’ in any content or 
discussion about London’s culture, identity, or community. 

Level 3 Actively refuse to support, when given the opportunity, activity that promotes 
Cockney culture, identity or community  

Level 4 Individuals and organizations who hold an indirect responsibility for promoting 
Cockney culture, identity, or community and through their agency of denial, or 
outright opposition, work to undermine or destroy it through their inactivity or activity. 

Level 5 Individuals and organizations who hold a direct responsibility for promoting Cockney 
culture, identity or community and through your agency of denial, or outright 
opposition, actively work to undermine or destroy it through their inactivity or activity. 

 
 
Using this tool enables cultural organisations and individuals to map their responses and level of engagement. 
 
(¹ ‘Culture for all Londoners: Mayor of London Cultural Strategy report December 2018 in its 180 pages and 35,000 words does 
not include one reference to the word ‘Cockney’). 
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9. Delivery team  
 

9.1 Partnership between Grow Social Capital and the Bengali East End Heritage Society 
Cockney Cultures is a collaboration between social enterprise Grow Social Capital and the Bengali East End Heritage 
Society and others 
 
9.2 The Bengali East End Heritage Society started in 2016 with an aim to highlight, retain and restore the 
Bengali community’s cultural and heritage assets within the East End of London. The Society encourages critical 
responses to the policies and agendas that impact on the community’s shared long-term legacy in the area. Through 
educational projects, public exhibitions and active campaigning it continues to forge links with the British-
Bangladeshi diaspora who hold connections with this unique area of East London. Recent activities include the 
creation of the Bengali East End Memory Map (online), the ‘Save Brick Lane’ campaign and educational tours and 
lectures with MA students from UCL’s The Bartlett Department Planning Unit and Just Space Network. 
  
 
9.3 Grow Social Capital 
Grow Social Capital is a social enterprise working to address the challenge of changing levels of Social Capital in society. 
These changes are at the root cause of many social issues and challenges including growing divisions and distrust, 
fewer people getting involved in civic society, and more feeling more isolated. Our collective ability to help each other 
is called Social Capital 
 
It is developing new responses to enable organisations, communities, and individuals to do something practical and 
positive to grow social capital. 
 
Grow Social has developed the concept of ‘inclusive tribalism’ believing it is possible to celebrate individual identity in 
a context of positive values of inclusivity and respect for others. 
 
In addition to the Cockney Cultures project, partner social enterprise, Grow Social is supporting Expo’r Wal Goch - that 
works to further the ways in which Welsh football can be used for social good including overcoming divisions within 
the national team’s fan communities. 
 
Project leads for Cockney Cultures will be Andy Green from Grow Social Capital and Saif Osmani from the Bengali 
East End Heritage Society.   
 

 

 

 

Andy Green 
Grow Social Capital 

 Saif Osmani 
Bengali East End Heritage Society.   

 
 
4.2 Advisory board  
An Advisory Board to provide both a sounding board and a network to connect to the widest range of Cockney 
communities will be created for longer-term development.  
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5. Conclusion 
 

1. A coherent, confident, and forward-looking sense of shared identity, such as ‘Cockney’, provides a powerful 
asset and resource for enabling communities to face tough times and challenging common futures together. 

 
2. The atomization of working class through economic, social and technological changes has diminished the 

collective ability and resource to be resilient to adversity while also providing a springboard for hope and 
opportunity. 

 
3. The challenge for working-class Londoners, and others who identify as ‘Cockney’ is compounded by an alleged 

unconscious or conscious bias within the prime agencies that have a responsibility for the cultural well-being of 
working-class communities, with evidence of their failing to recognise even the existence, let along significance, 
of ‘Cockney’ as a source of self-belief, celebration and pride. 

 
4. Urgent action is required. Cockney Cultures is launching the call for something to be done now - and fast. 
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Appendix 1 - The story of Cockney told through data 
 
The Google Ngram tool, tracks usage of words or phrases in published texts. This can yield fascinating and profound 
cultural insights and reveals trends - positive, neutral or negative - as well comparative data with different terms. 
 

A. ‘Cockney’ 
 

 

 
Use of the term ‘Cockney ’reveals: 

 Cockney’s centuries old usage 
 Peak usage in relation to its cultural context was in 1820 (for reasons we do not currently know) 
 A gradual and steady decline in the 20th century but a resurgence from 1993 
 Currently experiencing a slight in decline in usage (although still above its usage in 2013) 

 
B. ‘Cockney rhyming slang’ 

 

 
 
Use of the term ‘Cockney rhyming slang ’reveals: 

1. It is a relatively young idea as a cultural artefact  
2. Witnessed a significant rise in popular mainstream culture fromm1970 and 1998 
3. Showing a sharp decline since 2016 
4. Although often associated in popular culture with the idea of ‘Cockney’, rhyming slang is a relatively modern 

phenomena and does not exclusively define ‘Cockney’ 
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C. ‘Pearly Kings’ 

 

 
Use of the term ‘Pearly Kings ’reveals: 

 Despite tracing its roots back to the costermongers of Victorian London, its wider usage occurs post 1945 
with significant rising, and onward increase. 

 Its usage shows an upward, if sometimes erratic path. 
 Rather than dying out, the term ‘Pearly King’ is experiencing sharp upward increase in usage   

 
 

D. ‘pie and mash’ 
 

 
Use of the term ‘pie and mash’, regarded as iconic Cockney food , reveals: 

 A strong contrast between reported closures of famous pie mash shops as part of an overall decline in num-
bers, yet as a cultural artefact, the usage of ‘pie and mash’ shows a significant increase 

 This would seem to suggest a strong cultural identification with the idea of ‘pie and mash’ 
 There is a significant increase over the last 20 years 
 The trend is positive with a trajectory for further growth  
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Other regional accents 
 

A. Brum - Birmingham 
 

 

 
 

B. Geordie - Newcastle 
 

 

 
 

C. Scouse - Liverpool 
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D. Weegie - Glasgow 

 

 

 
 
 
Overview from Google Ngram study 
 

1. Cockney is a centuries-old cultural identity. There is still significant cultural attachment and usage of the 
term ‘Cockney’ and cultural artefacts associated with it. 
 

2. Rumours of Cockney’s death and decline are greatly exaggerated, but there are causes for concern with re-
cent declines in some aspects of Cockney identity. 
 

3. The story of Cockney appears to be mirrored by other British regional identities, including Brum, Geordie, 
Scouse and Weegie, who all reveal a current decline in usage as indicated by the Google Ngram study. 
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Appendix 2 The beliefs, values and purposes underpinning Cockney Cultures 
 
Using new tools co-created by the Dublin Conversations project (of which two of the directors of Grow Social Capital 
are founder supporters) has enabled Cockney Cultures to define its beliefs, values, purposes and prime purposeful-
ness. 
 
Cockney Cultures ’beliefs 
 
1. We believe Cockney is a centuries-old defined as a cultural identity emerging from London’s working-class community. It 

has historical roots in being born with a six-mile radius of Bow Bells (on Cheapside), a legacy of second-generation cultural 
offshoots (such as Estuary English and Essex English), now with a global Cockney Diaspora who self-identify as ‘Cockney’, 
sharing the values of inclusivity, resilience, defiance, resourcefulness, and irreverent and stoic wit. 

  

2. We believe a strong sense of self-identity underpins, confidence, self-belief that feeds a greater sense of well-being which in 
turn supports a greater sense of togetherness, mutual support, and communal strength to further support well-being. 

 

3. We believe social, economic and technological changes have led to an atomization of working-class culture which 
undermines a shared sense of collective identity and diminishes the community’s power and capability to stand up for its 
interests and rights. 

 

4. We believe Cockney is an evolving sense of identity that continues to grow from the diverse inputs of different generations, 
races and creeds. 

 
5. We believe unconscious and conscious prejudice and bias undermine or seeks to negate Cockney identity, culture or 

community. Cockney Cultures calls this phenomena ‘Cockneycide’. 

 
6. We believe prejudice against all regional and class accents is wrong that fuels social injustice. There is a need for more 

positive cultural role models of Cockneys in mass media.  

 
7. We believe Cockney has a proud past and a positive future, and is an identity worth protecting, nurturing and celebrating. 
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Cockney Cultures ’Values 

Values drive behaviours. Cockney Cultures defines the qualities of ‘Cockney ’identity as being driven by resilience, defiance, 
resourcefulness, and irreverent and stoic wit. 

Using the Dublin Conversations ’Values tool, the values of Cockney Cultures as a partnership have been identified through an 
exercise first identifying candidate values, then summarising these into key themes. (see illustration below). 

 

 

From this exercise emerges the values of: 

1. Leading the call for a better future for our community 

2. Tackling social injustice 

3. Achieved by working together 

4. Harnessing a sense of pride through a sense of place and self-identity 

 
Purposes 
Cockney Cultures has a: 

 Business Purpose through partnership working and collaboration to secure resource and funding to deliver 
its core activity and secure greater funding to scale up its activities. 

 
 Creative Purpose to co-create a narrative of ‘Cockney’ of having a proud past and successful future to create 

greater well-being for anyone who self-identifies as ‘Cockney’. 
 

 Social Purpose to grow a changemaking community who share the beliefs and values of working together to 
create a better future for anyone who self-identifies as ‘Cockney’.  

 
Prime Purposefulness 
Cockney Cultures exists to lead the call for a better future for anyone who self-identifies as ‘Cockney’. 



 

20 

Appendix 3  The Cockney Charter 
 
The ‘Cockney Charter’ calls for: 
 

1. Cockney is a centuries-old community identity, with a positive vibrant future that needs to be rec-
ognised and celebrated.  

2. No more tolerance of ‘Cockneycide’ - the unconscious or conscious prejudice and bias that acts to de-
stroy Cockney culture, identity or community.  

3. Cultural organisations that promote London’s culture or identity need to respect and promote the 
well-being of Cockney identity. 

4. Calling out negative media stereotypes of Cockney and other working-class accents, and promote 
positive Cockney role models. 

5. More academic research on Cockney identity, heritage and culture and monitor its well-being.  

6. Creating wider social good through celebrating Cockney cultures. 

7. Supporting others who campaign against discrimination based on social class or regional identity. 


